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FESTIVAL FOR A SUSTAINABLE BELFAST

PARTNERSHIP PROPOSAL

Become part of our city’s celebration of sustainability initiatives, foster innovation,
harness the power of partnership, and create a more resilient and sustainable Belfast
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GREEN BRAND VISIBILITY & ESG BENEFITS

Prominent branding opportunities throughout the festival locations and channels.

Your organisation’s logo will be prominently featured on site, website, social media, and
promotional materials, including post-festival marketing channels, highlighting your
commitment to sustainability. This will demonstrate your commitment to environmental
stewardship, enhancing your reputation as a socially responsible organisation, while
building goodwill within your community that creates lasting impact.

THOUGHT LEADERSHIP OPPORTUNITIES

With available professional support from our local PR agency Navigator Blue, create
a thought leadership content to provide industry expertise, insight, and experience.
Participate in keynote speeches, panel discussions, exhibitions, and workshops.
Share insights, best practices, and innovative solutions to inspire attendees and drive
meaningful change in the industry.

FESTIVAL RECEPTION DINNER & DRINKS

Connect with like-minded individuals, professionals, and decision-makers at our
exclusive hospitality event with headline speakers and delegates that could build
relationships, exchange ideas, and explore collaboration opportunities to further
advance sustainability initiatives within your industry.
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GUARANTEED SEATS

Guaranteed tickets for all headline events and priority tickets for sub-events during the
day ensuring participations in every vital conversation, providing an opportunity to share
your expertise and gain insights in addressing sustainability challenges. The number of
guaranteed seats will depend on the size of the event and nature of activity.

I.INEN To secure your sponsorship, please contact:

QUARTER Lawrence Geoffrey Tingson (Sustainable District Manager)
BID Lawrence(@linenquarter.org




